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MATERIAL COMFORTS

Paint Your
Masterpiece
London's V&A part-
nered with Master

Paintmakers to
create a line of
interior paints in-
spired by the South

Kensington build-
ing’s hallowed halls.

The V&A Classic

Paint Collection
features 40 different

hues ranging from

Reuben Red—think
royal Victorian tex-
tiles—to Opus Crimi-x {
nale, a black named 2

after the historic
floors made by

ANOTHER SIDE OF TIFFANY Iemﬁ:;fsrgiirm

A museum highlights the overlooked works of an American master. !
vandapaint.com
ouis C. Tiffany, America’s Art Nouveau Renaissance man and scion of
the Tiffany & Co. empire, is perhaps best remembered for his stained | o
glass, particularly his Belle Epoque lampshades. From May 20 to January [ [
7, the Corning Museum of Glass in Corning, New York, will home the Victoria
in on another of his mastered mediums with “Tiffany’s Glass Mosaics.” L“‘:;:E’;.’:

Highly detailed photo displays will reconstruct installations that couldn’t be
transported, like the lobby frieze from Chicago’s Marquerte Building (above). The
ones on-site—some with tens of thousands of glass pieces—include an 11-foot,
glass-encrusted column from his New York City showroom and an eight-foot-tall
panel that helped win him 54 medals at the 1893 Chicago World's Fair. “We're giving
people a peck behind the scenes into the process,” says cocurator Kelly Conway.

“No other show that's focused on Tiffany has really tackled this before.” - joe Harper

4

A TWIST ON THE SILVER SPOON

Miami designer Mina Gonzalez’s new hand-sculpted sterling-silver serving and dining collection
incorporates twists and turns, ergonomic indentations, and historical references that go back to the Middle
Ages—subtle nods to pitchforks and 16th-century sensibilities abound. In 2014, less than three years after
graduating from the Savannah College of Art and Design, she held her first focus group around the family
dinner table. The group included her father, architect Rene Gonzalez, who debuted her 12-piece
made-to-order collection (from $325 each) at a pop-up gallery during Design Miami in December. *| always
admired my father’s ability to design beautiful things with a purpose,” Gonzalez says. "But as opposed
to architecture, I'm drawn to things on a smaller scale.” Serving ladle, $1,300; 305-762-5895. —Janelle Zara
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f A rendering of Glass
by Rene Gonzalez; a
rendering of Renzo
Piano's Eighty Seven |
Park; developer David -
Martin; a rendering of  FES
Park Grove by Shohei
Shigematsu of Rem
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DAVID MARTIN
IS TAKING ME
ONATOUROF
MIAMI. IN THE

HOUROR SO
WE’VE BEEN IN HIS

chauffeured black SUV, the 39-year-old, who's been called everything from the city's hottest
developer to one of the most enlightened (more on thar later), has been ralking abour the
internationally renowned architects he's worked with—Renzo Piano, Bjarke Ingels, Rem
Koolhaas—as well as local ones such as Rene Gonzalez, Chad Oppenheim, and Carlos and
Jacqueline Touzet. In the future, he says, he'd like to do something with Jean Nouvel, Her-
zog 8 de Meuron, and Diller Scofidio + Renfro.

“Developers in Miami hire starchitects the way some people buy Vuitton bags,” an indus-
try insider said when asked about the city’s seeming boom in soaring residential skyscrapers
designed by boldfaced names that include Zaha Hadid, Richard Meier, Foster + Partners, and
the aforementioned Piano, Ingels, Koolhaas, and Herzog & de Meuron. But when pressed
specifically about Martin, the same source had only kind words. In fact, not one of the dozen
or so people I interviewed for this story had anything negative to say, even off the record, about
Martin, who founded Terra Group 16 years ago with his father, attorney Pedro Martin. This
is astounding given that radically altering an area’s look and feel is such a hot-button topic. And
that's exactly what Martin, who says he doesn't want to be a traditional developer, is in the pro-
cess of doing in several neighborhoods—most notably Coconut Grove, where he grew up,
where his company is based, and where he’s currently building his family’s home. It’s also the
neighborhood that a Miami Herald poll of real estate professionals last year identified as both
one of the most undervalued in the city and one of the top emerging markets to invest in now.

Martin’s first big project there, the Grove at Grand Bay, debuted last year: two 20-story
twisting glass towers. They were designed by Ingels, a 42-year-old Dane who, when tapped
by Martin five years ago, was a relative unknown, and who is currently architecture’s It Boy.
He landed the commission for 2 World Trade Center in downtown Manhattan and recently
completed Via 57 West, a residential building in Midtown that, when viewed from the Hud-
son River, looks like an urban pyramid. Ingels says Martin has “a local patriotism. He’s not just

interested in flipping a few condos for profit. Hes
interested in selling condos and making money do-
ing so, but he's more interested in elevating the
neighborhood for the long term, looking at the big
picture. He is in it for the long haul.”

“Every once in a while we get an environmen-
tally enlightened developer,” says Walter Meyer, of
Local Office Landscape Architecture (LOLA), “or
someone who is interested in both profit and long-
term thinking about the planet and culture.”

his wasn't always the case. Martin, a fa-
ther of two who has both an MBA and
a law degree but considers develop-
ment his true calling, admits to having
had a “big philosophical shift” after the
Great Recession, and in conversation will refer to
projects as being either “pre” or “post” 2008. The
“pre” outlook, according to his father, was “a desire
to max out all the properties,” or build what in real
estate parlance are “high-density” buildings. The
“post” is a more thoughtful approach to building,
what Martin calls “intelligent luxury, smart devel-
opment.” In an interview with Crains Miami last
year, he stressed that “it’s important to respect the
context of the community, and overloading the in-
frastructure with density and intensity is not always
the best thing for the community or the developer.”
His formula seems simple: Find property in areas
with high barriers to entry and create distinguished,
often high-end products that will benefit both the
buyer and the surrounding community. “Social en-
trepreneurship is bleeding into my industry. In es-
sence, the more we give, the more the community
is going to accept what we do,” Martin explains as
we walk around whar will be Eighty Seven Park.
The project, Piano’s first residential building in the
United States, sits on the ocean and borders North
Shore Open Space Park. Martin has contributed
more than $10 million toward refurbishing the
park through Eighty Seven Park LLC, an entity he
manages and helms that controls the property.

Eighty Seven Park is rising on the site of what
was the Biltmore Terrace Hotel, built in 1951 and
designed by Morris Lapidus. Terra Group intended
to restore the building but, after being granted a
zoning change, demolished it, much to the anger
of local residents.“I built a scale model of the exist-
ing building and the new building,” Martin says,
“and it was so claustrophobic, it did not work.”

“I think he wants to do the right thing,” says
Beth Dunlop, a former architecture critic for the
Miami Herald and current editor of Modern Maga-
zine. “He intellectualizes development way more
than anybody else does. He is kind of looking at the
architecture as large-scale art.”
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egally, Martin could have put more
than 200 units in Eighty Seven Park,
which is scheduled to be completed
next year. Instead, there are 66—a
“villas in the sky” concepr thar he is
applying to his highest-profile projects. (By
contrast, the Meier—designed Surf Club, three
blocks away, has 500 residences.)

Glass, Martin’s 18-story, Gonzalez-
designed building in the South of Fifth
neighborhood, has just ten full-floor
units. The Grove at Grand Bay has 98
units, despite being zoned for 440. Park
Grove, a trio of curvaceous glass struc-
tures designed by Shohei Shigematsu,
Koolhaas's New York—based partner at
the firm OMA, is zoned for 800 con-
dos. It will debur with 270 this year.

“Developers like to talk about their
vision, and you look art the buildings
they produce and scratch your head.
Their vision might be something like
which vendor they hire to run the spa.
That's not really a vision,” says Terence
Riley, an architect and former director
of the Pérez Art Museum Miami, who
Martin hired to produce and oversee the
international architectural competition
for Park Grove, culminating in an exhi-
bition of the top four designs at Design
Miami. “David is a typical developer in
the sense that every developer tries to
distinguish their work from everyone
else’s. The thing is, David doesn't rely
on glossy ads and charming building
names and coming up with the latest
amenity. He actually believes distinc-
tion can exist on a much bigger level.”
Martin, Riley adds, “has an urbanist
gene that a lot of developers don't.”

Martin is a member of Miami’s Sea
Level Rise Task Force and brought in
Meyer, of LOLA, to help formulate the
business community’s response to cli-
mate change to complement the city’s
policy response. Or, as Meyer—who,
like Martin, grew up in Coconut Grove
and did his undergrad at the University of
Florida—puts it, “How do we hack capiralism
to make the city safer?”

“Martin’s special,” Meyer says, “because
he works at the district scale. He’s doing mul-
tiple city blocks. He can solve the develop-
ment’s problems and the neighborhood’s
problems.” He further insists thar Martin “is
ane of the most egoless developers I've met.

David is not just aggregating power.”
“When I first visited his office, he intro-
duced me to a historian,” Shigematsu recalls.
That historian, Paul George of Miami Dade
College, “briefed me on the whole history and
how important Coconut Grove is within the
Miami community. It really helped me to
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develop the scheme. Immediately I felt, Oh,
this guy is quite profound and serious.”
Martin himself does not have the demeanor
of a professor. While he is clearly smart, curi-
ous, and serious about what he does, and is
also fluent in Spanish (his parents are Cuban
immigrants), he is prone to calling people
“dude” and “bro.” His go-to responses are “su-
percool” and “100 percent.” He affectionately

Martin (right) discusses

: with architect Bjarke
Ingels, who designed

at Grand Bay, befow.

refers to Ingels and Shigematsu as “the Rem-
bots,” because Ingels did a two-year stint at
OMA. He's the first to admit that he doesn’t
know everything and that he asks a lot of peo-
ple for their opinions.

He will cite urbanist Jane Jacobs one mo-
ment and then move on to psychographics be-
fore pulling out his phone to show a
video created by architect Marcio Ko-
gan for the Venice Biennale. He ac-
knowledges that being the son of Pedro
Martin, who represents developers and
financial institutions, opened doors for
him. He adds that his father is “the
kindest, the most respected” person he
knows—evidenced not only in his 25
years of law work but also in the way he
cares for David’s mother,
who has had multiple
sclerosis since her 20s.

David and his wife,
Christy, are major phi-
lanthropists, though he
seems embarrassed talk-
ing about it. He does,
however, love to talk about Miami and
the influx of people from New York,
Los Angeles, and Chicago who now
call the city home, and is proud that it
has changed in people’s perceptions
from “a drink tank to a think tank and
a culture tank.”

And he’s done well off the city: He
has more than 100 employees, more
than 20 current projects, and more
than $4 billion developed since the
firm began. But the achievement that
pleases him the most is Miami’s Free-
dom Tower, a National Historic Land-
mark that was originally the headquar-
ters of the Miami Daily News and today
is known as the Ellis Island of the
South because it functioned as the Cu-
ban Assistance Center from 1964 to
1972, processing more than half a mil-
lion immigrants. The Martins bought
the building in 2005 and donated it to
Miami Dade College, where it now houses a
museum. Martin calls it “one of the biggest
emotional, honorable things that we've done.”

The idea of legacy seems to inform his every
decision. “I want my kids, when they walk
around, to be proud that their dad had a posi-
tive impact on their community,” he says. “1
don't want to be that traditional developer. 1
want to be the good guy.” +

Piana's Eighty
Seven Park project

Martin's Grove
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